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4%

19%

26%

25%

19%

5%

2%

2%

Assn CEO / Executive Director 

C-Level, Exec Team, VP 

Director 

Manager

Employee (non-manager) 

Retiree 

For-Profit …

Student / Intern 

Consultant 

Other 

Position Level

4%

8% 7%

15%

11%

8%
9%

11%

6%

10%

3%
4%

5%

0%

2%

4%

6%

8%

10%

12%

14%

16%

1 to 2 3 to 6 7 to 9 10 to
19

20 to
29

30 to
39

40 to
49

50 to
74

75 to
99

100 to
199

200 to
299

300 to
399

400+

Organization Staff Size



 
 

 

 

 

12% 1%

22%

18%
8%

12%

11%

23%

Primary Area of Responsibility

Communications (media relations,
PR, publications, etc.)

Component Relations/Chapters

Marketing (branding, direct mail,
email, etc.)

Membership

Strategy

Sales

Technology (includes social media,
website, database management)

14%

37%

22%

9%

18%

Role In Purchasing

Final decision maker Significant influence Recommend Research/specify Not applicable



 
 

 

 

 

 

 

0% 5% 10% 15% 20% 25% 30% 35% 40%

Advertising Agency

AMC (Association Management Company)

Association Foundations

Combined Trade & Professional Association

Consultant

Industry Partner

Philanthropic/Non-Profit/Charitable/Foundation…

Professional Association

Trade Association

Organization Types

46.53

30

13.47

10%
0

5

10

15

20

25

30

35

40

45

50

First time 1 to 2 3 to 4 5+

Number of Years Attending



 
 

 

 

 

13%

24%

13%

24%

7%

19%

Communications 

Marketing and Branding 

Member Recruitment 

Member Service and Retention 

MarTech 

Technology 

Area of Interest

1%

6%

7%

8%

4%

73%

Approximate Timeline for Purchasing

Immediate 1 month - 3 months

3 months - 6 months 6 months - 1 year

 1 Year No purchases are planned at this time


